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Sun Health

BRAND STANDARDS GUIDE

Empowering people to

enjoy living longer.




Brand, Story

Sun Health is an organization driven by passion — a passion to improve the wellbeing
and quality of life for the communities we serve. We demonstrate this through our
investment in Life Plan Communities, health and wellness programs, and the local

community hospitals.

It’s this comprehensive commitment to your wellbeing that distinguishes Sun Health,
and it all begins with the heartfelt generosity of people like you who support

Sun Health Foundation.
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Personalily Thails

[llustrates the energy and spirit that flows and
flourishes throughout the organization.

BIG-HEARTED

Portrays the compassion and generosity
of those who work for, continually donate to,

and volunteer in the organization.

THOROUGH

Speaks to the organization’s focus
and attention to detail.

INVESTED

Reflects the organization’s deep,
50+ year commitment to the community:.
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COLOR USAGE

FOR LOGO USE

Sun Health Blue Sun Health Gold
PANTONE 2378 C PANTONE 143 C
C88 M70 Y32 K15 C0 M27 Y85 KO
R49 G79 B17 R241 G181 B71
# 314F75 # F9BD46

COLOR PALETTE
Sun Health Blue Teal
PANTONE 2378 C PANTONE 7698 C

C88 M70 Y32 K15
R49 G79 B/

C84 M43 Y34 KO
R65 G116 B147

# 314F75 #129758C

Sky Green

PANTONE 628 C PANTONE 383 C

C25 MO Y& KO C36 M10 Y100 KO
R184 G222 B239 R178 G193 B42

# BBDEEF #B2C12A

Sunset Stone

PANTONE 7619 C PANTONE COOL GRAY1C
C1M80Y79 K12 C4 M3 Y3 KO
R184 G77 B58 R240 G240 B240
#D76C53 # FOFOFO

Sun Health uses color gradients to help add dimension and luminance to the design.
The gradient should be radial with the lighter color coming from one of the corners.

Sun Health Blue Teal Sky White

PANTONE 2378 C PANTONE 7698 C PANTONE 628 C C0 MO YO KO
C88 M70 Y32 K15 C84 M43 Y34 KO C25 MO Y& KO R255 G255 B255
R49 G79 B117 R65 G116 B147 R184 G222 B239 # FFFFFF

# 314F75 #29758C # B8DEEF
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Sun Health has several typefaces, used for different instances to align with the personality
traits and tone of the brand. Think about the intended usage and audience of your
communication to help determine which fonts work best.

D-Din Condensed Regular

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

D-Din Condensed Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Aleo

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Bllack Jack

dc&ég@k&nﬂo’%}wfw«w%g
ABCDEFGHIPKLMNOPQRSTUVWXYZ
1234567890

Praxis

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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D-Din Condensed Regular is intended to be
used for headlines or tight places where there
might be a lot of information that is not body
copy. For example, information on a business
card, website navigation, community names, etc.

D-Din Condensed Bold can also be used for
headlines or tight places where there might be
a lot of information that is not body copy. Use
the bold version of this typeface when needed
for readability or emphasis.

Aleo is always used for body copy. The
minimum font size for body copy is 12 point
to ensure your text is legible.

If your message is intended to evoke feelings
of being “big-hearted” consider using the Black
Jack script font for a headline or accent.

Praxis is only used in relation to business unit
logo designs.



THE SUN HEALTH FAMILY

v

Sun Health’

SunHealth.org
s/. Sun Health’ s/ Sun Health’ s/. Sun Health’
WELLNESS COMMUNITIES FOUNDATION
SunHealthWellness.org SunHealthCommunities.org SunHealthFoundation.org
Sun Health Wellness offers Sun Health Communities offer Sun Health Foundation raises
evidence-based programs, lifestyle choices to ensure peace philanthropic support that
classes, and services which of mind through award-winning Life helps fund life-giving services
include consultative and hands-on Plan Communities in three West at Banner Boswell Medical
assistance to help individuals learn Valley locations, along with a Life Center and Banner Del E. Webb
about and manage their health Care agreement and a premier Life Medical Center, and support the
conditions and wellbeing to live Care At Home program for those Sun Health Wellness programs
the healthiest life imaginable. who prefer to stay at home. available to the community.
s/ Sun Health’ o/ Sun Health’ s/ Sun Health’ s/ Sun Health’
COMMUNITIES COMMUNITIES COMMUNITIES COMMUNITIES
SUN HEALTH AT HOME GRANDVIEW TERRACE LA LOMA VILLAGE THE COLONNADE
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ORIENTATION AND COLOR OPTIONS

Logo variations should be selected with legibility in mind. There must be enough contrast
between the logo and the background to maintain legibilty. All logos, except the Community
campuses, have a standard (horizontal) format and a stacked (vertical) format.

Vi
Sun Health

\'/ Sun Health’

2 COLOR

V%

Sun Health

S\']g Sun Health’

2 COLOR ON DARK BACKGROUND




COLOR OPTIONS

Logo variations should be selected with legibility in mind. Each logo must have enough contrast
with the background to maintain its legibilty:.

Sun Health’

COMMUNITIES

THE COLONNADE

Sun Health’

COMMUNITIES

LA LOMA VILLAGE

V Sun Health’
9 g COMMUNITIES

THE COLONNADE

V Sun Health’
g COMMUNITIES
LA LOMA VILLAGE

2 COLOR

Sun Health’

COMMUNITIES

GRANDVIEW TERRACE

Sun Health’

COMMUNITIES

SUN HEALTH AT HOME

V Sun Health’
E COMMUNITIES
GRANDVlEW TERRACE

\/ Sun Health’
g COMMUNITIES
SUN HEALTH AT HOME

2 COLOR ON DARK BACKGROUND




LOGO CLEARANCE

LOGO SPACING

The negative space surrounding our logo is important for maintaining the integrity of its details
and legibility. The amount of space is relative to the height of the “H” from the logo, and should
be used as a guideline as illustrated here. This standard should be applied to all logos.

....................................................
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LOGO INTEGRITY

The consistent appearance of all Sun Health logos is important for brand recognition. The
examples below show the type of logo alterations that are not permitted.

\7 Sun Health Sun Health’ \'/

DO NOT DISTORT OR STRETCH THE LOGO DO NOT REARRANGE LOGO ELEMENTS

. ™
Sun Health’ v SU"Health

DO NOT REMOVE ELEMENTS OF THE LOGO DO NOT USE OUTDATED LOGOS

S\VQ Sun Health’ \'/ Sun Health’

DO NOT USE OFF-BRAND COLORS DO NOT ADD DROP SHADOWS
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PHOTOGRAPHY

Sun Health uses photography with natural lighting and happy individuals, used for different
instances to align with the personality traits and tone of the brand. Think about the intended
usage and audience of your communication to help determine which photo works best.

BRAND STANDARDS GUIDE 2022 1



PHOTOGRAPHY

LIFESTYLE & STOCK PHOTOGRAPHY

Sun Health will use stock photography in some situations when appropriate. They should have
natural lighting with smiling individuals enjoying the activity they are currently doing.
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PHOTOGRAPHY

When lifestyle photography isn’t appropriate Sun Health uses stock leaf imagery. Imagery
should be bright with natural light shining in.
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STACKED

=)
fz/ Banner Boswell
Medical Center

o/. Sun Health’

FOUNDATION

—
/‘@/ Banner Del E. Webb
Medical Center

o/. Sun Health’

FOUNDATION

>

Banner Sun Health
Research Institute

o/. Sun Health’

FOUNDATION

PARTNERS AND AFFILIATES



PARTNERS AND AFFILIATES

SIDE BY SIDE

—
fﬁ/ Banner Boswell o/. Sun Health’
Medical Center FOUNDATION
—
/‘®/ Banner Boswell o/ Sun Health"
Medical Center FOUNDATION
>
f‘/ Banner Sun Health ¢/. Sun Health’

Research Institute FOUNDATION
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i

\'/ Sun Health

o .
\/ Sun Health
PO Box 6030
Sun City West, AZ 85376

lane Doe
Bbrirtony LA
Sun Health

\'I Sun Health’

lane Doe
14719 W. Grand Avenue, Surprise, AZ 85374 (623) 471-9550 Soulesith
Mail: PO. Box 6030, Sun City West, AZ 85376 SunHealth.org
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Joseph E. La Rue
President

14719 W. Grand Avenue
Surprise, AZ 85374

Office: (623) 471-9551
Fax: (623) 213-8479
Joe.LaRue@SunHealth.org

\'/ Sun Health

FRONT

\I Sun Health’
g COMMUNITIES
LA LOMA VILLAGE

SunHealthCommunities.org

\./ Sun Health’
é FOUNDATION
SunHealthFoundation.org

BACK

BRAND STANDARDS GUIDE 2022

BUSINESS CARDS

9\'/2 Sun Health’

SunHealth.org

\7 Sun Health’
3 gWELLNESS

SunHealthWellness.org




The logo mark is always positioned with Sun Health as opposed to the Community name.

This creates brand awareness and equity for Sun Health. For entryway and building signage,
use top-down emphasis on the name of the community and then Sun Health. For monument
style signage, use top-down emphasis on Sun Health brand then the name of the community.

BUILDING SIGN

iws: ;M-

Sun Health S Health

- THE COLONNADE

W 14154

O

THE COLONNADE THE COLONNADE

MONUMENT SIGN ENTRANCE SIGN

BRAND STANDARDS GUIDE 2022 18



HOMEPAGE ELEMENTS

FOUNDATION

Make ADonation -

. z
V Sun Health Sun Health Foundation = AboutSunHealth ~  News & Events

MY ctd

Far mare than 50 years, your charitable
danatbons helped suppart superior health care,
resparch, and wiliness in the Wast Valley. Here
are a few real-life stories of people impacted by
peneroas donors like yoi.

The color on the left of the
hero image will change out
with the switching of the
carousel image.

BRAND STANDARDS GUIDE 2022

YOUR IMPACT DOMATE GET INVOLVED
Wahere Toer Dorations Go Corfeng Camgagr Bestramat 3 Woluriger
Imigaet Sharkes Wetyd 1 i

Rexsals Shaps:

Hover states on the drop down
navigation is the Sunset color.

LT R
il 'n? b i
eyt Yowded b Ten
Haalth Foerdaption.

A +

Contact

Sandy Foell
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HOMEPAGE ELEMENTS

COMMUNITIES

Sun Health

COMMUMITIES Living Options - Communitics - Uur Lifterence - Contact

GRANDVIEW TERRACE LA LOMA VILLAGE THE COLONNADE SUN HEALTH AT HOME

- ronMELd = bl Park, L =

— 1 — TRmarr —

Wi make it eany to compars the differences between sach Sun Health
Commumnity.

Cﬂh-]_fm_a‘p:.- |::j'c-u_.-‘1_. ﬂ'}.’l‘fl:ﬂh.-i.

' Ly

ES E{’.-: sesl '?n.{.-\r-u. Lusm

The hero area is a video Drop down navigation elements CTA for Living Options and
showcasing activities at each are images with white text Communities dropdowns are the
community that automatically overlaid Sunset brand color and displayed
replays. It is set up with an across the bottom.

angle crop at the bottom.
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HOMEPAGE ELEMENTS
WELLNESS

Abdirt Sun Health Lae el Maganne

Health Conditions -

WELLNESS SERVICES
Mutritian

Fitmess

Ealonce and Mabilty
Woigh! Mznagomant
Atupunciue

Miszige

g

Services = Heallhy Living Classes -

CONSULTATIVE SERVICES
Memory Cam Navigator

Care Tansdivas

Wallness Advocates

NAL AND PROFESSIONAL

Text changes with each slider
and is a combination of the
fonts Black Jack and D-Din
Condensed Bold.

BRAND STANDARDS GUIDE 2022

Yuictance FOR

DEMENTIA

Sliders are set up to auto scroll but
the user can also navigate using
arrows on the right and left and the
small circles at the bottom.

Resources -

Contact

21



HOMEPAGE ELEMENTS

gL
he Sun MHealth St
The Sun JHea - Of’ug
Sun Health is an organization driven by passion—a passion fo irmprowve the wellbeing and quality of life of the
communities we serve. We demonstrate this through our inprestment in life plan communities. health and wellness
programs, and the local community hospitals.
It's this comprehensive comimitment to your wellbeing thatdistinguishes Sun Health, and it all begins with the heart-
felt generosity of people like you who support Sun Health Fpundation.
¥
e
Photography style should have natural Headlines can be one of three Leaf design elements can be
lighting and if used as a background colors SH blue, teal, or green. used without a background, or
element, needs to be light enough for with a light background.

copy to be read over it.

WELLNESS & COMMUNITIES

Sun Hy
progra
servicd

thalleg

— e
’
% %
EE e
A
£ =

] p..‘
—:r':‘

»°

Welcome to Sun Health Wellness, \¢

alth Wellness develops and implements mdustry-leading. commumnity-basod health and wellness
nes to help you to live a longer, healthier and mare purposeful life. Our evidence-based programs and
s inchude educational. consultative amd hands-on assistance that tackle somee of the most common health

Jigess Lhat affect our commmianity. Our goal i to provide personalized support to help you learn about and

manage your wellbeing. W support the community's health and wellbeing through the fallowing information

and s

VT

Butterfly graphic animates in
from the side on page load.

BRAND STANDARDS GUIDE 2022
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INTERIOR PAGE HEADERS
FOUNDATION

There are two header page options to choose from. One style has a taller background image. This is

used in cases where the page is text heavy to give it some visual interest. In this case the page header
is written in the Blackjack font and overlaid on the tall background image. The second option is used
when there are more visual elements on a page. In this case the page title is on top of the background

image in D-DIN font.

OPTION 1

White overlay with page title
Taller background image. in Blackjack font.

Iakn A floration

Sun Health Foundation = Abtnd SenHiealih = hiewes £ Ewents

Sun Health Fossdation bi commitied 1o bringing ssperiar health caos bo e Weit 'Waller of the Phoenix metropoliten
ek A i S030H nooprofi organieatkon, we've served car local cemmunity for mene thas 50 veard To thi day, we
GO 0 FUPPOT encel et Pt care. L il peseanc isiriatives, and proviie healih s welress progrand

“We're driven to mualke 3 positive Snpscs In our community and enhanoe every i we insch ‘

OPTION 2

s A Donation

Sun Health ) X
FOUNDATION Sun Health Feundation About Sen Health Wews E Events  Contact

Weur coniributions 1o Sun Heallh Foundation sepport the erduncement of superios Bealth care in our community. Because of jaisionite
dhonors liee woi many lives: havee changed for the beiber. bt some ol the commurniny members. whoss Hees weee forewer imgacied thardks
b the generoeity of our cormemrenity

Shorter background header
image with page title on top in
D-DIN font.
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INTERIOR PAGE HEADERS
COMMUNITIES

There are three header page options to choose from. One style has a taller background image, this is
used for the main community pages. The second option is used for subpages within the communities.
The third option is used everywhere else within the site.

OPTION1

‘w Sun Health

COMMUNITIES Livimg Options = Commurilies - Our Difference - Contact

£, (523) 537-7540

LA LOMA VILLAGE

An Exparios Community Eoobed In Eich Histacy

=
8 elie
LIVING OPTIONS RESIDERCES

Ve i Yiw ariaks

Taller background Page title in the font D-Din CTAs for interior pages in the font D-Din Condensed and
image with dark Condensed with outline and “View Details” in the font Aleo Regular with relevant icon
overlay. subhead in the font Aleo Bold above. Higher transparency and white text on hover.

OPTION 2

Feacurce Centes | 1

’w Sun Health

COMMUNITIES Living Dplions - Commurilies « Dur Dilference - Contact

€. (673) 537-T540

| LA LOMA VILLAGE - SOCIAL LIFE

Shorter background header image with dark overlay with page title
on top in the font D-DIN Condensed Bold with outline.

OPTION 3

w Sun Health

COMINITIES

Living Dptions = Communilies -

-

Shorter background header image with page
title on top in the font D-DIN Condensed Bold.
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INTERIOR PAGE HEADERS
WELLNESS

There are two styles to choose from for the Wellness website. The first style is used for the majority
of pages, it has a shorter background image and the header is written in the D-Din Condensed font
with a white outline. A slight dark overlay can be added to the image for readability if needed. The
second style is only for the Healthy Living Class pages. It has a taller background image with a class
summary and duration information overlaid at the bottom.

OPTION' Page title in the font D-Din Condensed Bold with white

Shorter background image. outline. This can have slight dark overlay if needed.

Aboet Sgn Healty | Loalbil Magaing

Sun Health

Heplth Conditiong = Services = HealinyLivagClazsas = Hesowices = Condact

OPTION 2
Taller background image.

ABoyd Son Health | D] Magaan

Sun Health

WELLNESS Health Conditions = Sarvices = HaallhyLiving Classes = Resources = Conlacl

tA‘

-
- %y
Balancing Your Fall Risk DURATION
oy cear class on Balancing Your Fall Risk Ao leasn about Ehe cssevtial components ol halance, Our 0 Minutes

certiied instructors will cover how bo impeove your balance whils standing and wiiile movice. bow bo
challenpe your sensory systems to increase balancs avarensss ard other varieas ways (o reduce yoar

risk of falling. After taking this class. particlpants fzel more independent apd condident in thelr abilsy

to complete everyday tasks.

Class summary and duration has transparent white background. Headers are set
up in the font D-Din Condensed Bold and body copy is in the font Aleo Regular.
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GENEROSITY FOR GENERATIONS CARDS
FOUNDATION

These call outs are part of the Generosity for Generations Campaign. Each “card” should have an icon
that depicts the name of the campaign, and the name of the campaign. Please do not use more then
one icon per set on a page. Please choose from premade icons available in the library.

B amn

Emergency Department and Community Health and
Patient Care Transformation Wellness

N/ o Q

Sarvice Enhancements for Cancer-Fighting Treatment
Women and Infants AP R AT Tt and Care Advancement

Normal States Hover States

VY Qo

Daonate Where The

e/ \ e/

Service Enhancements for Service Enhancements for
Women and Infants Women and Infants
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BENEFITS OF MEMORY CARE NAVIGATOR CARDS
WELLNESS

These call outs break down the benefits of the Memory Care Navigator. Each “card” should have an
icon and background image that depicts the benefit. On hover, a description of the benefit should slide
up and the icon should disappear.

S

=
Personal Support

2

Needs Assessment Personalized Care Plan

2

Educational Resources Health Care References

ifi

Support Groups

Normal States Hover States

Personal Support
The Mavigator serves as a liaison

o)

=

between patients and families, and
Personal Support

their physicians.
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CAMPAIGN CARD ELEMENTS

FOUNDATION
This component should Normal state for these sections Hover state should be a full color
always have this green is a black and white photo with a photo, with white text and icon.
square in top left. blue overlay, and white text & icon.

i}

Emeargency Department and
Patient Care Transformation

Y, °

. I
Service Enhancements for
Wormen and Infants

Cancer-Fighting Treatment and
Care Advancement

Spine Health and Orthopedics

Please choose an icon from the SH Please do not use the same icon
icon library provided. more than once on a page.
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COMMUNITIES CARDS
COMMUNITIES

Community image behind dark overlay with

community name and location in white. Same
style as navigation drop down. Community font is D-Din Condensed

Bold with a white outline and location
font is Aleo Regular.

Commuunifies

GRANDVIEW TERRACE | - L THE COLONNADE SUN HEALTH AT HOME

e WioaR Rl ¢

Hover state has the dark overlay going away
and the background image is full color.
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WELLNESS CALLOUT SECTIONS
WELLNESS

Alternating layouts consisting of image on left with
Teal background to the right and image on right with
sky blue with pattern to the left.

Wellness Services

Whether

Putrifion

Fiknizs
Ealancs apd Metdlive

BRAND STANDARDS GUIDE 2022

Coar Wellness Services ane dewlgned to help Brprows yous over
wiih 10 dewelop an i I eseretse pilas o s
| y f P

Health Conditions

all bealth and wellbelng.

Welzht Management
AcupEniune
Blkkhags

Links to internal pages for each
section can have 3 columns
depending on number of links.




HEALTHY LIVING CLASSES

List View
Date is displayed — MON Urgent Care: What You Need to Know
. i Meoaday, Jwme 2k, 2079 at 103 o, 1o 230
on the left with day, 2 "mfn;wﬁm:ﬂh E W B0
month and date. 2'& 14000 M Dl Webd Blvd, Sun City AT 35351 = ey
Phorskclin Asslstanl Patricla D, Layton will discess commmon ressons patisnts p;:._‘:_:j:-";; "
Photo ShOUld be wisit urgent care and what you can expect vwhen visiting an uigent care
representation of class o
description.
Preventing Falls
Taesday, Jung 25, 2019 at 130 pum ta 300 pm
. Sun Health Center for Health & Wellbeing Class Registratbon #
Address links to 14719 W Grand Ave, B B, Surprice, AZ, Surprice, AT BS3T4

Ragueirabion Lo Raquaned
Medn Peymman & Eligon, DR oo bearm Impartant sensics of falks the Spane [ Lruted

Google maps location.

complications that arise and baw ta peevent falb i the St place

Class name, date and location are in the font D-Din
Condensed Bold and the details are in Aleo Regular.

Calendar View

Link to next month'’s

o wem wenderervns
HOMOAY TUESDAY WEDHESDAY THURSOAY FRIDAY

Past dates are in gray
and links are not active.

Thop Begmen Bag Prochirigias L )
Pop-up of class details m
and registration link W — s i s i
will display when link
is clicked.
[ Catentar 3|
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IMPACT STORIES ELEMENTS

Resident photos should bleed all the
way to the edges of the sections.

These should be in a grid
format. 3 across.

by Foel
Sandy was volunteering for Sun Health
Foussdution when dhe pot the news that she
nessded & major surgery. The exceptional cre
she received meant the worlk] to her.

Read raore

bra. Tonsey

Wihen Sandra’s mother's beadth started o
declive. she had to figure oot what to do next
arad whese b2 e, Liockily, shee wis
discorvered Sun Health's Memory Care
Harvigatse Frogra=,

BRAND STANDARDS GUIDE 2022

Drenia MWeafuack

At B4 years ok, Dorls was diagrosed with
bewasi cances, Hiving workd-class ssrvice In
Ther bacioyard helps her continue bo tacke and
treat her condition

Banbara "L-:rrff

Afrer Bartara's hushard Dave padsed away in
04, she felt profoundiy nismb, When she
mieechend Sermenne o Eurn b, she diasened
grief napport group offered by Son Healih,

Raad mmoae

irnteperchence. she baar
Memary Care Mavigator

Dok and jr:_;-:f. Grover

Adrer receiving care w Banner Borwell
Bfedical Censer. Don became increasingly
Ak st ki tranaition and healing bk
Biome. Thait's when Bon and his wite joyce
Boiznd the S Health Cars Tranaitions
Program.
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FORMS

FOUNDATION

CONTACT US

First Narme ‘
Last Mame ‘
Email ‘

‘What Is This Regarding?

Submit »

COMMUNITIES

BRAND STANDARDS GUIDE 2022

Request Information

| Flrst Hame * Last Hame *

WELLNESS

CONTACTU

Cruestions or comments? Call us at:
O, fill ourt the form below,

First Hame

Phane

Comments / Questions

The Communities
website contact

| Emad® Fhoe "

i form is the only one
set up with a white
| background

| Freter To Be Contacted By

O reo Presererce O prane D) Eran

I'm Regpuesting [nfor meat koe: For

O) Grandwicw Terrace 0 LalomaVillage

O The= Colonnade [ Sum Health A Flome

[] Gaveral bquiny

Commenkt | Chopmions
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BUTTONS AND TABS

Static states and hover states of buttons and tabs. They are very similar, the
hover state of the tabs is a darker version of the Sunset brand color.

Sun Health Foundation Sun Health Communities Sun Health Wellness

Use D-DIN for tab font.

N/

Use Aleo for button font.

Breadcrumbs should be light gray for previous page, and dark gray to indicate the page the user is
on. The Sunset secondary breadcrumb should list the name of the previous page to indicate if the
user went to the previous page, what page that would be.

Sap Head1h T Bala

4 Back to Mews & Events

BRAND STANDARDS GUIDE 2022 3k



NEWS & EVENTS PAGE
FOUNDATION

Featured articles are pinned to
the top and highlighted in blue.

Dur Vibrant Future: Generosity For Generations

Sun Health's Diabetes Prevention Program Earns Full Recognition From COC
Peest divta: W ANA0E

SURPRISE, ARLZ, Oct. 30, 2018 1 Sun Health's diabetes prevention course has éarned Pull recognition” from the Fead more ¢
Centers for Discase Contrel and{Prevention (CDC)L, making it the first in-person Matiorjal Diabetes Prevention

Program (WNDEF) in Arizona to récelve this designation. "Our diabetes educators have Belped hundreds ol people

reduce their risk of developing fype 21...

Be sure to have an appropriately sized and
cropped image that fits the space provided.

Please keep titles to one line of text.
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CALLOUT CARDS
WELLNESS

Some interior pages have three callout cards to highlight important information, some icons and
headers repeat but the descriptions are unique to that page depending on what the topic is. Each
“card” has an icon, header and a description.

Headline is in the font Aleo Bold. Icons can be reused if it's the same headline.

®

Personalized Recommendations Education Support

Owur team works with you during your

Description is in the font Aleo Regular.
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ARTICLE PAGE

Be sure photo fits
the space provided
appropriately.

Please keep captions to

no longer than three lines.

BRAND STANDARDS GUIDE 2022

SURPRISE, ARIZ, Sept. 27, 2018 - Shaelynn Faix feels like she has a new family at Banner
Boswell Medical Center in Sun City, one that has her back.

It's a new feeling for the 20 something who works as a barista and a cafeteria cashier at the
medical center. She grew up with a single mother who struggled with addiction. By the time
she turned 15, Shaelynn was en her own, fending for hersell.

With the support of coworkers and a scholarship from Sun Health Foundation, she's now on
the road to becoming a nurse, a career she's dreamt about for years.

A 22000 nursing scholarship provided by Sun Health

Foundation donors is helping her edge closer to that
dream. She's in her third year of the Maricopa
Community Caollege District's Concurrent Enrollment
Associate-Baccalaureate Nursing Programs offered at
Glendale Community College in copperation with
Crttawa University

“T'wve known [ wanted to be a nurse since [ was 13 she
eyt e said. "But [ didn’t knew how | could afford to go to
1 school”

She's not alone. Thanks to community support, Sun Health Foundation recently gave $90,000
in scholarship funds to nurses and aspiring nurses at Banner Boswell and Banner Del E
Webb medical centers to help them achieve their educational goals. A total of 25 Banner
Beswell employees, including Shaelynn, and 20 Banner Del E. Webb employees each
received a $2,000 scholarship.

A Scholarship Selection Committee, made up of nurses and non-nurses from both facilities,
reviews the applications and determines the awardees, Sun Health Foundation hosts a
reception to recognize the scholarship winners.

Shepherd of the Hills United Methedist Church in Sun City West has contributed to the
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LAYOUT OPTIONS

Headlines should be a mix of the fonts Black Jack
and D-DIN Condensed Bold using different colors
unless in white.

Main callout design option with
diagonal side overlapping photo
and pattern.

L4 GAY AND TOMORROW

The amenities and services that make up our wellness offerings center around one simple
philosophy: Ensure every resident’s needs are met and expectations are surpassed. As a
Masterpiece Living® community, diverse wellness offerings encourage successful aging by
focusing on maintaining physical and mental health. Whether you take a stroll along the
indoor walking track, relax at the spa, or work with a personal fitness instructor to design the
perfect exercise plan, there’s no shortage of ways to enhance your wellness journey.

HEALTH SERVICES WITHIN THE COMMUNITY

INTNXTZ/N N\

Our award-winning Health and Rehabilitation Center offers seamless
health care services in one comfortable setting, with skilled and
personable staff members dedicated to your care and wellbeing. Assisted
living, memory support, skilled nursing and rehabilitation are available
so you can receive the care you need all within the community you love.
Our philosophy of person-centered care means that you'll always have a
choice and a say in your health care, as well as in your in your day-to-day
life, instead of being bound by a set schedule.

Main content area with gradient
background in diagonal shape.

Patterns displayed in diagonal shape should have
white line separator between photography.
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LAYOUT OPTIONS

Headline option to overlay over photo

DINING FOR EVE

From quick bites to fine dining experiences, you'll enjoy culinary indulgence similar
to what you would encounter at a five-star resort. Residents have the choice of casual
dining, formal dining and outdoor dining venues. No matter what your taste buds are
calling for, the diverse and dynamic menu options are sure to delight.

Guests and family are invited to share the dining experience with you. Two distinctly
designed private dining rooms are available to reserve for birthdays, anniversaries and
other special occasions.

SATISFY YOUR HUNGER AT THE MARKETPLACE

The open kitchen of The Marketplace is a prime destination for satisfaction
when hunger strikes. Sit and enjoy pizza and flatbread fresh from the brick oven,
or grab delicious bites while you're on the run at the grab-and-go convenience
station. You can even meet friends for a cup of coffee and a sweet treat from the
pastry case. The wide variety of offerings at The Marketplace make it a perfect
destination for all sorts of culinary experiences.

Set patterns in diagonal shapes to
intersect with solid colored shapes.
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DESIGN ELEMENTS

If icons are appropriate
to use, they should be
flat and simple with a
welcoming feel.

Use isolated leaf and succulent art as
elements on introductory and closing
pages to add dimension
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DESIGN ELEMENTS

Bokeh backgrounds using Sun Health
brand colors can be used to callout
information.

Isolated leaf imagery can be used on page

layouts to frame typography and overlay E E:
on top of image. w

SUN HEALTH FOUNDATION

The Memory Care Navigator program is offered at
no charge to the community thanks to the passionate
and generous support from donors to Sun Health
Foundation.

As you began planning for your retirement, you likely did so with the assumption that you'd
stay in your current home for as long as possible. After all, a study by AARP showed that 76
percent of adults 50 and older want to stay in their current home as they age. While many
retirement communities offer resort-style living and a variety of amenities, many people opt to
enjoy their retirement in the homes they know and love.

Of course, there is the cost factor. Perhaps you know from experience with your own parents
and loved ones that aging can be quite expensive. In fact, an unexpected health event can lead
to a hospital stay and a requirement of more in-depth care, depleting retirement savings in just
a few years. If you're considering aging at home, planning for the “what if” costs of the future
is important.

In this guide, we'll take a look at the real costs and financial considerations of choosing to age at
home compared to other retirement options in order to help you make a decision about the next
stage of your retirement. We'll also provide helpful information about the steps you can take
today to make sure you have a plan in place for the future.

BRAND STANDARDS GUIDE 2022



CONTACT AND INQUIRES

MARKETING DEPARTMENT

Ashley Durham
Manager of Brand and Creative Services
Ashley.Durham@SunHealth.org
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